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Iepiinyn

H moapotvoa epyocio amookonel 6e £vav TPOTO TPOGOOPICUO TOV GLUUETOY®V TOV
EMnvik@v movemompiov, o avtamdKpion 6TV avayKn EVIOTIGHOD TV UEPDV TOV
UTOPOVV VO ETLOPAGOLV 1) VO VTOGTOVV ENLOPAGCT] ATd T OPAGTNPLOTNTA, TOVG GTOYOVG
KOl TIG TOMTIKEG TOVLG, UTMOPOLV va, TPOPRAAAOLY aSIDGES GTOVS TTOPOVS 1 OTIC
TOPEYOUEVEG OO AVTA VINPESIEG 1| VO EXNPENGTOVV ad avTd, Ko e£apTdvToL amd
aUTA Y10 TNV EKTANPOOT] TOV SIKAOV TOVG GTOYWOV EVM, TOUPIAANAO, TO TOVETIGT LN
eCaptovior amd avtovs. Apyilovtog amd v €€€taom TV GYETIKOV Oe@pnTiKOV
TPOcEYYIcE®V, TPOEPYOUEVOV amd TN Owoiknon emyepnocov (Bswpio, owoiknon /
owyeipion, TPOGAVUTOAGHOS Kot MAPKETIVYK OV 0meVBIVETOL GTOVG GLUUETOYOVG),
KaTadeiyOnKe N avaykodTnTo Kot 1) GKOTUOTNTO TNG YPNONG TV EVVOLDY OVTMV GTO
edlo TV OMUOGI®V, U1 KEPOOGKOMIKMV OPYOVIGU®V KOl, CUYKEKPUEVE, TOV
TavemoTnUiov. Xpnolpwonomonke (o SepeuVNTIKY] TPOGEYYIOT TEGGAP®V GTAdIMYV,
Baociopévn oe Tp®TOYEV Kol OEVTEPOYEVT] OEOOUEVA, TTOL KATEANEE GTOV TPOGOLOPICUO
nevnvratplov (53) ocovppetdywv. H mpoondBeia vt emPePaince ta, péyxpt tdpa,
gupnuata TG Oebvovg  PipAoypagiog ko, TApUAANAM, TO  TPOGAPLOGE,
amotu®vovtag v EAAnvic) mpaypatikdtta oto 6€pa avtd. Télog, kot pe Baon to
e€ayBévta cvumepacpata, ToPATiOEVTOL TPOTAGELS Y10 LEAAOVTIKY €pguva G6TO TEdI0

ToL MAPKETIVYK TPOG TOLG CLUUETOYOVG TOV TAVETIGTNUIOV.

AEEEIG KAEWOWA: 2DUUETOYOL, TPOGOLOPIOUOS TOUUETOY WY, TOVTOTOINGN COUUETOYWY,

Moapketivyk, mavemartiuio, ovaotory eknoiocvoy, Avartoto. Exraidsvtika lopvuata.
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Abstract

This paper aims at a first identification of the stakeholders of the Hellenic (Greek) universities, as a
response to the need to determine the parties that may influence or be affected by their activity, objectives
and policies, may make claims to or be affected by the resources or services provided by them, and
depend on them for the fulfilment of their own objectives while, at the same time, universities depend on
them. Starting from the examination of the relevant theoretical approaches, derived from the business
administration field (theory, management, orientation and Marketing addressed to stakeholders), the
necessity and expediency of using these concepts in the field of public, non-profit organizations and, in
particular, universities, has been demonstrated. A four-stage exploratory approach was used, based on
primary and secondary data, which resulted in the identification of fifty-three (53) stakeholders. This
effort confirmed the findings of the international literature so far and, at the same time, adapted them,
reflecting the Hellenic (Greek) reality in this regard. Finally, and on the basis of the conclusions drawn,
suggestions for future research in the field of Marketing to university stakeholders are provided.

Key words: Stakeholders, stakeholder identification, Marketing, university, higher

education, Higher Education Institutions.

Ewayoyn

H avatotm ekmaidevon, 1060 oty EALGSa 060 kot 61eBvdg, voiotatonr oAlayEs Kot
OEYETO TTEGELS, UioL EK TV OTOIMV EIVOL 1) «UTOYPEMOT» VO, OTTOOEIKVIEL OTL 01 KPOLTIKOT
Kol GAAOL TOPOL IOV dlaTifevTaL YU VTNV, SATOVAOVTOL ATOTEAEGLATIKE (AOYOd0osio —
accountability) kot coufdriiovv 6TV IKOVOTOINGT TOV AVAYKOV Kol TOV TPOGOOKLDV
Tov ovppetoymv g (Stakeholders). Ouv ovupétoyor eivor, xot’ opynv, To
EVOLUPEPOLLEVO LLEPT), TO EUTAEKOLEVA LLEPT), OL POPEIS (BA. TOV AemTOUEPESTEPO OPIGLO
mopoakdto). Edwotepa, ot «ovoppétoyory evog Avotatov Exmodevtikov [dpduatog
(A.E.L) eivar (gvoekTiKd) ot @O1TNTEG, Ol YOVEIG TV QOUTNT®V, Ol OmwdOPOITOlL, M

dwolknon tov Idpvuatog, 10 SWOKTIKO, TEXVIKO KOl OOIKNTIKO TPOCMOTIKO TOV
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[dpdpatog, 10 Ymovpyeio ITladeiog wor Opnokevudtov kot GAAA vEOvPYEin

(Avantuéng k.t.A.), n EBvicn Apyn Avotatng Exnaidevonc (EOAAE) k.4.

[Mo ™V avTeTdTIoN TG TOPATAVE OTaiTnong, TPoTddnKe 1 xpron ™ «Bewpiog TV
ovppetoymvy (stakeholder theory) kot ot évvotleg g «dtoiknong / dwoyeipiong tov
ovppetoxmvy (stakeholder management), tov «tpocavatoMGOD GTOVG GUUUETOXOVCH
(stakeholder orientation) kot Tov «MAPKETIVYK OV OTELOVVETAL GTOVE GLUUETOYOVC
(stakeholder marketing) ot omoiec ocvLVEPTOLV TNV OTOTEAECUOTIKOTNTA EVOG
0pPYOVICHOV LE TO KATA OGO avayvopilel TG oNUacio TOV GUUUETOY®V, «EUTAEKEL)
QVTOVG GTI AEITOLPYIO TOL KOl IKOVOTOLEL TIG AVAYKES KOl TPOGdoKieg Tovc. Me Pdion
TIG TPOGEYYIGELS AVTEC, EMyYEPEiTAL EVOS OPYLIKOC TPOGOOPIGUAS / L TovTomoinon twv

cuoppetdyov v EAAnvikav Avatatov Exnawevtikov [dpvpdtov (AE.L).

H évvola Tov «eoppetoyov» (stakeholder)

Ot McGrath & Whitty (2017), petd ) perétn moAAdV oploudv, Tpoéfnoay otnv
€TVHOAOYIKT] OovdAvon tov Opov «stakeholdery. KoatédnEav oto 011, 0 mPdTOG
ouvOeTikOC Opog «Stakey, amodideton mg «an interesty, dniadn oty EAAnvikny yAdooa,
WG «EVOLQEPOV / cvpeépovy (PBdoet Tov emoTNUOVIKOV TEdIOL TNG Ol10iKNnoMg
EMYEPNCEOV Kol TOL MApKeTvyk 610 omoio avapepopacte, dedopévon OTL 1M
oLYKEKPLUEVN AEEN €xel Ko TOAAEG AAES Evvoleg otnv AyyAkn YAwooa). O Freeman
(1984, 6. 9) avapépet 0Tt «o 0pog «Stake» pumopetl, anhdc, vo meptypagel og Eva pepidio,
ovpeépov / evdlapépov (interest) 1 emévovon TO 0mOI0 UL GLUYKEKPLUEVT] OUADA,
anodidel (attributes) oe pa ovtoémra (entity)». Ov Mitchell, Agle & Wood 1997, o.
859) Bewpodv O0TL 10 «eVOLPEPOV / cvpeépovy (Stake) avapépetan o «Bgputéc /
voukég, NOKEC 1 TekuapOUEVESY 0EIDOELS £X0VoEG T dvvaun / 1oyd / eEovaia (power)
VO EXNPEAGOVY TN «GLUTEPIPOPAE, KATEVOVVGN, SodIKOGIO 1 TO ATOTEAECUATOY TOV
opyaviopov. Ot Bourne & Walker (2006, . 5) tpocbétovv 611 10 «evdtapépovy (Stake)
Oa pmopovoe va mepthopfavel Eva cvopeépov (interest) (KataoTdcelg oTiG 0moieg £va,
TPOcOTO N pia. opdda O emnpeactel and pia andeacn), Eva dikaiopa (right) (Beputd
/ vopukd M n01kd) 1 1doktnoia / kuprotnto (ownership) (wa Osuity / vopukn omaitnon
/ a&loon oe éva amdktnua / otoyyeio tov evepyntikov [asset] 1 oe meprovcia

[property]).
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O 6pog «stakeholder» kataypdaeetar, yio mpdTn @opd, To 1708 kot avapépetol 6To GTopo Tov Kpatd To
otoynuota (Stakes) ko divel ta k€PN 6TOV VIKNTH TOL oTOYApOTOS / daywvicpov (Bryson, 2003,
McGrath & Whitty, 2017). O 6pog «stakeholdersy (pe Swpopetikn, miéov, €vvola) eupaviletol
OTOPOdIKA 0T apeptkavikn Bproypagia pe avapopés mov apyilovv and to 1932 (kat’ dAlovg and o
1918 — Schilling, 2000) kot ypnowonoteital, yio TpdTN POpd, TapAANAO pe Evav TPOTO 0PLopd («avTég
ot opGdeg ywpig TNV VTOoTNPIEN TOV OToIOY 0 OpyovicUOg Ba érave va vdpyew), ard to Stanford

Research Institute (S.R.1.) to 1963 (S.R.l. oc: Freeman, 1984, c. 31).

[Mapd T povopevikn Tov amAdTnTO, Yo, THY £vvoto Tov cuppetdyov (Stakeholder) dev
VIapPYEL opoPmVvia ek péEpovg Tav epgvvntav (Polonsky 1995, Polonsky, Carlson &
Fry, 2003). Evdeiktikol Ko yopaKTnplotikol opiopol 6mmg o1 mopakaTe

- « OTo100NTOTE OUAIA 1 ATOLO TO OTOLO EXNPEGLETOL 1] UTOPEL VO. EXNPECTEL TNV ETITEVSH
TV OVTIKELUEVIKDV GKOTWV VOGS opyaviauovy (Freeman, 1984, o. 46)

- «Ola ta uépn o omoio Qo emnpeooctodv n Bo. exnpedoovy ™) GTPOTHYIKN (TOV
opyaviouov) (Nutt and Backoff, /1992, ¢. 439)

- «O dpog avapépetal o€ TPOTWTA, OUCIES 1] OPYOVIGUOVS TO. OTTOLO TPETEL, UE KATOLOV
POTO, VO, ANPHodY T’ OYIV IO TOVS EXIKEPALNS, TOVS UAVATLEPS KO TO TPOCWTIKI THS
zpwTng ypouuns» (Bryson, 2004, ¢. 22)

- «Mio oviotnTo mov Exel Evo evolapépov / ovupépov o o (ovykekpiuévn) Beuotixn
opaotypiotytay (An entity with a stake [interest] in the subject activity) (McGrath xa:
Whitty, 2017, a. 730),

G€ GLVOLAGUO LE TOVG AVTIGTOLYOVG, EAAPPDS SLOPOPETIKOVS, 0PLGUOVE TOL divouV O,
inter alia, Clarkson (1995), Donaldson & Preston (1995), Michell et al. (1997),
Burrows, 1999, Johnson & Scholes (2002), Pesqueux & Damak-Ayadi (2005),
Greenley et al. (2005), Dunham et al. (2006), Kipley & Lewis (2008), cuykiivovv 610
otu

O1 ovupéroyor (Stakeholders) eivor o1 épovteg Ogruto ooupépov / evoiapépov (mpoocwmna,
OUBOES 1 BALOL 0pYoVIGUOT) Vi TOV KGOE 0pYOVIGUO 01 OTOLOL UTTOPOVY VO ETLOPATOVY 1]
VO, DTOGTOVY ETIOPATH OTO TH OPOOTHPLOTHTO, TOVS OTOYOVS KOl TIG TOMTIKES TOD
0pYOVIGUOD, UTOPOVV Va. TPOPailovy adiwoelS aTovg TOPOVS 1 OTO. TOPAYOUEVO.
OTOTELETLLOTO, TOD OPYAVIGLOD 1] VO, EXTNPEATTOVY OO ODTO. KOl ECOPTIOVIOL OTTO ODTOV YIa
NV EKTANPOTH TWV OLKWOV TOVS OTOYWY EVQ, TOPULIINLO, O 0PYaVIGUOS ECOPTATOL QIO
ovTOVG.

Alec amoddoelg Tov 0pov «stakeholdersy ota EAAnvikad sivar «evdlopepopueva uépny,

«OUAdEC EVOLOPEPOUEVDVY, «OUadeg Kotvovy (publics), «popeicy, «eumhiekduevory,
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CEUTAEKOUEVOL  POPEIGH, «EUTAEKOUEVEG OUAOEG», «EUTAEKOUEVO WHEPTM» KOl —
OTOVIOTEPQ — KKOWVOVIKOT ETOPOLY, KKOIVOVIKOT LETOYO) KOl KGUUPEPOVTOVYOLY.

[MapdAinia, ot Mainardes, Alves & Raposo (2011) exbétovv ta mpofAniuato Tov evEyet
N €vvola Tov GUUUETOYOVL (LE TNV TOIKIAOHOPQIO TOVG KOl HE TIG SLUPOPETIKEG TOVG
aVAYKEG Kol TPOGOOKIEG, GLYVA OVTIKPOVOUEVES, VO €IVOL TOL TLO CNUAVTIKG) KOl TOL

omoia €ENYOVV OWTEC TIG SLOPOPOTOLCELS.

H «0zmpia tov coppetoyov» (stakeholder theory), n «doiknon / dwaysipion tov
ocoppetoymv» (stakeholder management) kor M «avaiven TOV GUUHETONOV»
(stakeholder analysis)

O Freeman (1984) fjtav 0 IpAOTOG TOL GLGTNUOATOTOINGE Kol SIUUOPPMOCE TO TAUIGLO
™m¢ «Bempiag Tov cvppetdyovy (stakeholder theory). Baciotnke, opmg, 6nmg frav
aVOUEVOUEVO, LOVO OTOV KOGHO ToV entyelpnoemv. To Pacikd Tov mpdtaypa nTav 0Tt
1 YV®OOT TOL o101 £IVOL 01 KGLUUETOYO» GE L0l EXLYEIPTOT), TOL TMOG EUTAEKOVTAL GTN
Aertovpyio g (OG0 Bpayvypdvia 660 Kot HaKPOXPOVIA) KoL TOV TAOG IKAVOTOLOVVTOL
Ol OOTNGELS TOVG, £fvorl To PEGO Yia va emtevyfel 1 KaAbTEPN dLVOTH ATOdOCT Kot
amotereopatikdtnta. Opioe 1 Oewpia TV GUUUETOX®OV OC TNV «ApYN TOV TTOLOG N TL

TPOYLOTIKE «UETPAE / «Exel onpacion (Yo Tnv enyeipnon).

H Bewpia Tov coppetdywv ivor dtoyelptotikng / dtoikntikng evuoswg (Freeman, Wicks
& Parmar, 2004) kat, 010 mhaicto g «Olayeipiong / d10iknong TV GLUUETOX®OVY
(stakeholder management), 6¢tet, kot apynv, 000 PaCIKA EPOTAUATO: O) YO, TOLOV
AOY0 VTapyel 0 opyavicudg kot B) mowo ivor 1 evBvVN TG O101KNGNG TOL ATEVAVTL
GTOVG GLUUETOYOVG; (Freeman 1994). Xt cvvéyeta, mpémet vo amavinBovv kot o e€1¢
EPMTNUATO K LEPOVG TMV O10IKOVVT®V ToV opyavicid: ITotot eivar o1 cuppéroyol pog;
[Tow eivor Ta cvopgépovtd / evdlapépovid tovg; Iloleg evkaipieg kol TPOKANGELS
nmapovctdlovy ot cvppéroyol poag ywoo v emyyeipnon; I[lowog popeng evbBoveg
(okovopIKEG, VOUIKES, NOUKES Kol PIAAVOPOTIKEG) £XEL O OPYOVICUOG HOG TPOS TOVG
ocuppetdyovs Tov; Toteg otpatnyKés Kot OpAcELS TPEMEL VAL VAOTOMGEL 1] ETTLXEIPTOM|
Yo VoL ovTaoKplOel, e ToV KaADTEPO, OLVATO TPOTO, GTIC TPOKANGELS KO TIG EVKOPIES
ov  apopovv otovg ovupetdoyovs; (Carroll & Buchholtz, 2003). Xvvenmg, n
«O10eip1on / 0101KNOT TOV GLUUETOYOVY Elval, OVGLACTIKE, 1) dlayeipion TV oyéoemv

L€ TOVG GLUUETOHYOVS POV, Ol GYECELS OVTEG, OMOTEAOVV OVTIKEIEVO drayeipiong kot
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Oyt avTég kB’ govTéG o1 opadeg tv cvppetoymv (Friedman & Miles, 2006, Felix &
Ogbor, 2014). Avty (m dwayeipton) Eekvd amd TV «OVAALGN TOV GLUUETOY®VY
(stakeholder analysis) mov amockomel 610 va TPOCIIOPIGEL / TOWTOMOWGEL TOVG
ovupetoyovg (stakeholder identification) ko va extiunoet / a&lohoynost (assess) v
EMPPOTN KOL TN GTOVIUOTNTO OTOUDV-KAEDIDV, OPUAO®OV ATOU®V 1) OPYAVICUAOV TOV
umopel vo. €0VV OMUOVTIKY] ETIOPOCTN OTNV EMTVYIL TOV OPACTNPOTHTOV TOL
opyaviopov (Friedman & Miles, 2006). Ovclootikd, 0moTEAEl TN GLOTNUATIKY
ddkacio ektipmong / aloAdynong Tov opyavicrol Kol TS Opacng Tov, HECH TV
OXEGEMV KOl TNG avToAAayNS HeTo&d tov avtiotoyymv cvupetdyov (Freeman et al.,

2010).

O «mpocavatolMopnos 610Vg cvupetoyove» (Stakeholder orientation) kou o

«MapkeTivyk Tpog Tovg cvppetoyove» (stakeholder Marketing)

Ot mapomdve £€vvoleg amoTeEAOVY TO VTOPAOPO Y10 TOV «TPOCAVATOAICUO GTOVG
ovppetdyovc» (Stakeholder orientation). O TpoGOVOTOMGUOG OVTOG AVAPEPETAL GTOV
Babud Tov omoio évag opyavicOg KOTavoEel Kol ovTATOKPIVETOL GTIS OTOLTHOELS TMV
ovppetoymv tov (Greenley et al., 2005, Maignan et al., 2005, Casablancas-Segura,
2015, Lang & Rybnikova, 2019). Ot Ferell et al. (2010, . 93) tov opilovv ®¢ «... 7
0pPYOVMOIOKY KOVATOUPO. KOl Ol GOUTEPLPOPES Ol OTOIEG TPOTPETOVY TO. UEAN TOD
0PYOVIGUOD VO. EIVaL GOVEYMDS EVIUEPQ. KOL VO, OPOVY TPOINTTIKG OE UL, TOIKIALQ OgudTaov
OYETIKMV UUE TOVS GOUUETOYOVS» KO TOV XOPAKTNPILOVY G «OMOTIKO» TPOGOVATOAGHO

TPOG TOVG GLUUETOYOVC.

To 2004 m American Marketing Association (A.M.A.) datdnmwoe oploud TOv
Mdpxetivyk 0 omoiog meplelye — 7y mpOTN QOPE — TOV OPO  «GUUUETOYOL)
(stakeholders): «To Mapketivyk eivor o opyavwoiokn Aertovpyio kai Evo. OVOA0
OL00IKOoIOV YIo. T OnuLovpyia, emkovwvia koi mpoopopa (delivery) aliag otovg
TEAGTES KO T OLOYEIPIoN / O10IKNON TV GYECEMV UE TOVG TEAGTES WUE TPOTOVS OL OTTOI0L
0PELODY TOV 0PYOVIGUO Kol TOVS TOUUETOXOVS Tovy. Ot TAEOV TPOGPATOL OPIGHLOT TG,
OEV OvVaPEPOLY, PNTMG, TOVG «CLUUETOXOVS» OAAG mepAapuPdvovy Ty guplTtepm
kowavia («To Mapxetivyk givair n opactnpLOTNTO, TO GOVOAO TWV BEOUIKOV EVEPYELDV
(institutions) xaz dradikacidv yra ty dnuiovpyia, emikorvawvia, Tpoopopd. (delivery) ko

aviallayn mpoopopwv (offerings) o1 omoiec &yovv olio yia tovg meldres, TOUG
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ovvepyates kor v eopvtepn kowvavioy (Gundlach & Wilkie, 2010). 'Etot,
avVTOTOKPIONKE — £€0TM Kot e PEYAAN XPOVIKT KOBVOTEPNON — OTIS TAPOTPVVOELS TOV
Kotler & Levy (1969) mov kahoboov yio TV €Qoappoyr Tov MAEPKETIVYK GTOV un
kepdookomkd topéa ko tov Kotler (1972) mov £6ive éupacn otnv ovaykn yio

eapuoyn Kowvmvikd vrevbvvov (societal) Mapketvyk.

Onwc etvar eppavic, ot Bewpio Tov MAPKETIVYK, 1) OTTIKN TOL POAOV TOV GLUUETOY MOV
TPOTACOEL TO OTL 01 OPASTNPLOTNTES TOV MAPKETIVYK OV TPEMEL VO, GTOYELOVY UOVO
OTN GYECT TOL OPYOVIGHOV LE TOLG TEAATEG TOV, OAAG VO £IVOL EVOOUOTOUEVES TNV
TOALOTAOTNTO TV GYECEMV TOL VTAPYOLV HETOED TOL OPYOVIGHOU Kol TOV
ocoppetdyov tov. Kat’ axorovbiov, ot epguvntég tov Mdpketivyk viofétmoav kot
TPOCEPLOCAV, LLE GLGTNUATIKO, TAEOV, TPOTO, TIC TAPATAVE BE®PNTIKES TPOGEYYIGELS,
eUTAOLTILOVTOG TIG OYETIKES OALA LELOVOUEVEG TPAOTEG EPELVNTIKEG TPOoTAOELES (TT. ).
Miller & Lewis, 1991, Polonsky, 1995 ka1 1996 kot ti¢ avapepopeveg oe Hult et al.,
2011), pe v kabiEpmon Tov dpov «stakeholder Marketing», onAadn, to Mdapketivyk
OV OMOCKOTEL GTNV  1KAVOTOINoT TOV avoyk®v Tev ocvupetoyov (inter alia
Bhattacharya & Korschun, 2008, Lawrence & Bhattacharya, 2009, Ferrell et al., 2010,
Smith et al., 2010, Frow & Payne, 2011, Hult et al., 2011, Lusch & Webster, 2011,
Laczniak & Murphy, 2012, Deshpande, 2015, Hillebrand et al., 2015, Kull et al., 2016).
Ot Hult et al. (2011, 6. 57) mapabétovy évav gvph opiopd 10V MAPKETIVYK TPOG TOVG
GUUUETONOVG:  «dpaotnpiotnteg uéoa o€ &va GOOTHUO. KOIVOVIKOV BOeoumv Kol
oadkooiov ya ™ oevkolovon (facilitating) ko dwatipnon oliac péow oyéocwv

OVTOAAQYNGS UE TOALOTAODS GOUUETOYODSN.

Ov ovppéToyor otV AVAOTETI| EKTAIOEVON)

To ocOyypovo mavemotiuo £xel yoapoktnpiotel (LeTaED GAA®V) Kot amd po petafoon
amd T «dnuokportio TV axadnuaikovy (republic of scholars) oto «roavemomuio Tv
ovppetoyovy» (stakeholder university) (Bleiklie & Kogan, 2007). O cuvdvaouog g
£VTOoNG TOV TECEMV TOV avapEpONnKay oty apyn kot to yeyovog o6t ta ALE.L elvan
noAdmhokot opyavicpoi (Bugandwa, 2009) mov tpooeipouvv thv eEapetikd mepimlokn
vrnpeoia g exknaidevonc (Gibbs & Knapp, 2002), cuviyopei otn yprion TV aveoTtépn
EVVOLMV KOl GTOV YMPO TNG OVOTATNG EKTOUOELONG UE TIG OVOAOYES TPOCAPUOYES

0gdoUEVOL TOL OMUOCIOV, UN KEPOOGKOTIKOD TNG YOPUKTNPL (TPOKEUEVOL Yol TOL
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EXMnviké onpodcwo ALE.L). H mpocéyyion g Bewpiog Tov cuppetdymv d1evkoAdvel
TNV KATOVONGT TOV OPYOVIGU®V OVOQOPIKH HE T SopK®G av&ovopevo anpdprenta
nepBairovia, SIVOVTAG TOVG TEPIOCOTEPES SVVATOTNTEG OTOTEAECUOTIKNG SLoLYEIPLOTG

v véov cuvinkov (Wolfe & Putler, 2002).

210 mepPdAlov TG avedTATNG EKTAidELONG, I Bepia TOV GUUUETOXWOV, TOPE TO OTL
dev £xel TOYEL evpeiag e&€taong kot epappoyng (Brewer, 2016), umopel va ypnotpuedoet
TNV KOTOVONGT KOl TNV EPUNVEIN TV GYECEMV UETOED TOV TOVETIGTNIOV Kol TV
Kowotftov Tov (communities) (Jongbloed et al., 2008), péow g diepedvnong tov
porlwv tev ocvuuetoywv (Leisyte et al.,, 2013, Bugandwa, 2013). Méow tov
TPOCAVATOAMGUOD GTOVG GULUUETOYOVG, EMTVYYXAVETOL 1 VIApEN €VOC GUVEYOLS
OWAOYOV TOV TOVEMIGTNUOL HE OVTOVS, Yo vo. UTopécel va emPudcel 6g Eva
nepldAlov oto omoio ot afldoelg TOvg Elval OVOUOLOYEVEIG Kot ampOPAemteg
(Jongbloed & Goedegebuure, 2003, Hemsley-Brown & Oplatka, 2006). Aniadn, ot
GUUUETOYOL LLE TOVS 0ToioVg TO KAOE TAVEMOTAIO AAANAETOPA (OTt®G cvpPaiver pe
TOVG GUUUETOYOVG TOV ONUOCIOV, LT KEPOOCKOTIKMV OPYOVIGU®V), ennpedlovv, e

aueco tpomo, ) Prwodmta tov (Mainardes et al., 2010, Matalon, 2018).

Onoc sivan gpoavég, ta A.E.L mpémer va yvopilovv kot va avayvopilovv toug
GUUUETHYOVS TOVG, MOTE VAL dLoyEPILoVTaL ATOTEAEGLOTIKG TIG GYECELS TOVG LLE AVTOVG,
TIG AVAYKEG TOVG, TIG TPoodokieg Tovg (Macedo & Pinho, 2006, Khanyile, 2018) kot va
avtamokpivovtor ¢ ovtég (IMayavoe, 1998, Bertrand & Busugutsala, 1998). Ot
Langrafe et al. (2020), Tpoywpodv axduo mo népa, emtonuaivovtag 0t  vropén evog
A.E.IL pumopel va dtkatoroyn0el pécm twv oyEcedV TOL e TOLg GLUUETOYOVS Tov. Kart’
eméktaon, ot Benneworth & Jongbloed (2010) ékavav Adyo yio évo «KOWV®VIKO
ovpuporaro» (social contract) peta&d tov A.E.L kot g Kowvmviog enedn mpEnel va,
Aoppavovior v’ OYV Ol EMPPOES OV ACKOVV Ol GUUUETOYOL KOl Ol OVAYKEG TOLG
TPOKEWEVOD va TEBOVV 01 TPOTEPAOTNTES KOl VAL OMOPAGIGTEL 1| GTPATNYIKY| oV Bat

axoArovOnoel To kabe A.E.L. (Jongbloed et al., 2008 kot Alves et al., 2010).

"o va emttevyBovv ot avotépw otdyot, ot Freeman & Velamuri (2006), otov dexdAoyo
mov mpoteivouv Yoo v vAomoinon g Etaipwkng EvBdvng amévavit otovg

ovppetoyovs (Company Stakeholder Responsibility), mepiiappavovy (peta&d dAiov):
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1. Tnv avaykotdtnTo TG SEGUEVLONC TG OL0YEIPLONG TV GYEGEMV LLE TOVG GUUUETOYOVS
pe évav €0ghovolo TpoOTo amd To Vo TNV apnoovy oty kuPépvnon / oty TloAtteia.
Avt6 onuaivel 6tL 0 opyaviopog Ba mpémel, pe T Ok Tov BEANOT, VO IKOVOTOLEL TOVG
KUPLOVG GLUUETOYOVG TOV.

2. Tn ypnom tov MAPKETIVYK KOl TOV TEXVIKOV TOV Ylo. TNV KOTnyoplomoinon /
«KOTATAEN» TOV CUUUETOXOV MGTE VA KOTOVON000V KAADTEPO O1 AVAYKEG TOVG KOl TN
YPNOM TOV EPYOUAEIDV TNG £pevvoc MAPKETIVYK Yo VO YIVEL KATAVOTTH 1) TOAVIIAGTATY
@HON TOV OUAO®V TV GUUUETOY®V.

3. Tnv mpotpom ToL OTL, OTIONTOTE TPOYUATOTOLEITAL OO TOV OPYUVIGUO, TPETEL VL
eEumnpetel TOLG GLUUETOYOVG LLE L10L LGOPPOTTIAL.

4. Tnv avaykoatdtnra Yo GUVOAKT) dPAcT TOL OPYAVIGHOD LE TPOTO TOV VO, EKTANPAOVEL
1 OEGLELGN TOL OMEVOVTL GTOVG GUUUETOYOVC.

Mo v gpappoy TV mopamdve, €ival avoykaiog, QLGIKH, O TPOGIOPIGUOS / M

TOVTOTOINOT OVTOV TV OTOUWV / OUAS®V.

O mtpocdopiopds / ) Tavtomoinon Tov coppetodymv (stakeholder identification)

M tpdtn potid, pmopel vo emiPeformdoet 6Tt OUAOES CLUUETOYWV TOL LITAPYOVV Y10
TIG EMYEPNOELS TOV £YOVV GKOTO TO KEPOOG, WITOPEL VO LITAPYOVV KO YO TOLG UM
KEPOOOKOTIKOVG Kot OMudctovg opyavicpovs. Iapd to yeyovdg avtd, emedn to
mavemome, eivar molvoHvletor opyovicpoi, €xovv TOAD peyaAdTEPO apPBUO
GLUUETOY®V (TOGO € aplfud, 6GO Kol GE TOIKIAOLOPPIN / YOPAKTNPIOTIKA) Ao OTL Ol
ovvnBeig epmopikoi opyaviopoi (Lozano, 1999, Hax, 2006, Seto, 2007 oe: Gaete, 2012).
2UVETMG, O TPOCIOPIGHOS / 1 TOVTOTOINCT] T®V GLUUETOYOV TOV TOVETIGTN®OV
umopei va amoderydei éva dbokoro épyo (Jongbloed et al. 2008, Chapleo & Simms,
2010, Bryson, 2011, Angliss, 2017).

[Ipbypaty, o pkpodG aplBudg epevVOV TOL €(OLV ®G KLPLO OVTIKEIPLEVO TOV
TPOGOIOPIGHO / TNV TOVTOTOINGT TOV GLUUUETOY®V ToV Tavemictpiov (Stakeholder
identification) éye1 emonpaviel and tovg Sanchez-Hernandez ko Mainardes (2016)
kot Angliss (2017). Ou épgvvec twv Burrows (1999), De Wit ka1 Verhofen (2000),
Amaral kou Magalhaes (2002), Jongbloed et al. (2008), Chapleo kot Simms (2010),
Mainardes et al. (2010), Mainardes et al. (2011), Mainardes et al. (2012), Kettunen
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(2014), Avci et al. (2015), Mari¢ (2013), Slaba (2015), EI-Morshedy et al. (2015), Bui
(2017) kou Tuapawa (2017) eivor evOeIKTIKES OWTHS THS TPOGEYYLOHG.

Amo v aAdn wlevpd, Exer owelaybei évas 1kavog oplOuos epevvav oTIS OTOIES Ol
OVUUETOYOL TOD TOVETLOTHUIOD TOV OPILOVIOL OO TOV EKAOTOTE EPEVVHTH - GVYYPOPEQ /
TOVG EPEVVITES - GUYYPAPELS, OTOTEAODY TOVS EpwTmUEVOVS (Tespondents) twv epevvav
avTOV Y10, o ueyoAn moikiiio Osudtwv. Amotéiecuo. S mpoyuatomoinbeicog
Liplioypopixng avolntnons koi avookOTnons oamotelel o oyetikos Ilivoxas oto
Topdptnuo arov omoio mopatiBevral, Koto pOIVOvGa YpOVOLOYIKI COEIPA, 01 OVTIOTOLYES
EPEVVES KO TO TOL01 HTAY 01 GOUUETOYOL OE KADE uio, amo avTég.

Agdopévov, Aoudv, 6Tt yio v EAAGSa dev £xel mpaypoatonomOel aviictoyn Epevva,
TO EPEVVNTIKO EPAOTN A TNG TOPOVGAG pyaciog ivar To e€1g: [Toot eivar ot suppéToyot

tov EAAvikov mavemotiov;

Me6odoroyia

Onwg mpoavoeépbnke, N «avilvon tov ocvppetdyovy (Stakeholder analysis), mg
CLUOGTNUATIKY OldIKaGi0, EKKIVEL amO TOV TPOGOOPIGUO / TNV TOVTOTOINCT T®V
ovppetoymv (stakeholder identification). Avtd, Befaing, sivar Tpoamaitoduevo 1660
YL TOV TPOCOVOTOMOUO TPOG TOLG GULUUETOYOVS, 0G0 KOl 6T0 MAPKETIVYK TPOg
aVTOVG, OTMG cLVAYETOL 0md TOVG TpomapatTedEvieg opiopove. ' Tov okond avto,
ypnopomomnke n diepevvntikn Tpocéyyion (exploratory approach — Armstrong et al.,
2001) emedn, yio to cuyKeKPLEVO BEa, OV LITAPYEL, LEXPL TOPOL, CYETIKT] YVAOOT] GTNV

EALéda.

210 TPAOTO GTASIO TNG TPOGEYYIONG OLTNG, TPOYUATOTOMONKE dEVTEPOYEVIS EpEvval
(eotaopévn BipAoypagikn avalntnon Kol avackOTnon) yia to OEpHo TovV GUUUETOY®V
tov A.E.l. og oyetikég nAektpovikés PAcES dedOUEVDV, TEPLOOKAOV KO UNYOVAOV
avalntong o6nwg Elsevier (ScienceDirect / Scopus), SpringerLink, Web of Science,
EBSCO, JSTOR, Google Scholar k.A.zm. oty AyylMkn yAd®coa, ot omoieg ftav
TPOGPACILES LEGM TOV NAEKTPOVIKAOV VANPESIOV NG P1A10ONKN G Tov [dpdaTog TOV
ovyypapéa. o 10 edikdtepo Bépa twv cvoppetdoyov tov EiAlnvikov A.E.dL, 1
Tapomdve depyocio mpoypatorodnke kot otnv EAANviK) YA®GGO, GTOXELOVTOG

GTOV EVTOTMIGUO OTOU®V 1] / Kol OLAO®MV GUUUETOY®V OV, EUUECDS, AVOPEPOVTAY GTIC
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avtiotoryeg myéc. IInyég amotélecav ot épevveg / ekbBéoelc @opéwv, m.y., TOVL
Yrovpyeiov [Mowdelag kot @pnokevpdtov (Y.ITAL®.), g Ebvikng Apyns Avaorotng
Exraidevons (E®.A.A.E.), ™ EAMnvikng Zrtatiotkng Apync (EA.XTAT.), tov
Kévipov Avantoéne Exmodevtikng Iloatikng (KLANLEIL) g Teviknig
Yvvopoonovdiag Epyatov EAlGdog (I'X.E.E.), tov Idpduatog Okovouik®dv kot
Buounyavikov Epgovav (1.0.B.E.) k.A.xt., nudcia £yypaea (tpaktikd tng Boving tov
EAM VoV, vOpo1, avapopEc, GTATIOTIKA GTOtYElN, 0E00UEVA), NAEKTPOVIKES EPNUEPTIOES

Kol TEPLOOTKA K.0.K.

210 0e0TEPO GTAS0, TPOYUATOTOMONKE TPOTOYEVIG EPELVO. HECH TNAEPOVIKOV
OLVEVTELEEMV KO LE TNV TEYVIKT TOV «kaTarylopob 1emvy» (brainstorming) (Jepsen &
Eskerod, 2009, Schiiller et al. 2014). And tovg dekagét (16) epwmbévieg (evvéa [9]
Gvopec kar entd [7] yovaikeg), ot dekamévie (15) amotelodoav pLEAN TOV ALOAKTIKOD
Epgvuvnrikob [pocomikoy (A.E.IL) kot péAn tov Aotmod 518aKTiKod Kot O101KNTIKOD
npoocwmikov entd A.E.L (EOvikd kot Koamodwotprokd IMavemommuo AOnvaov,
I'eomovikd Tavemommuo, Ilavteo IMavemomuo IloMtikdv ko Kowovikov
Emomuaov, Aebvég Iovemotiuwo EAAGSag, Tavemomuo Ildtpag, Tavemompio
[Tehomovvnoov kat Tavemomuo Avtikng Attikng) kot évag (1) frav otéleyog Tov
Ymovpyeiov Tlodeiog ko Opnoxevpdrov pe eumepio ota OEpata  avOTOTNG
ekmaidevong. Agov tovg 800nke o oplopdg tov cvppetdyov (Stakeholder), tovg
{nmOnke va amovIGOLY GTO EPELVNTIKO EPMTNLML, YOPIS VO VITAPYEL OTOLOGONTOTE
TOGOTIKOG TEPLOPIGUAS GTIC OTAVTT|GELS TOVG.

210 1tpito othdo, mpayparomombnke ovykpion Kor ocvvBeon tev (VIO pHOpPON
KATOAOY®OV) KOTAYEYPOUUEVOV GTOLXEI®V OV TTpoKLYOV amd Ta 6V0 TPAOTU GTAdL,
OV 00N YNGE 6T cLVTAEN EVOG TPiTOL KATOAOYOV. AKOAOVOWG, Y1 va dStoc@aoTel 6Tt
aVTOG 0 KATAAOYOG TEPIAAUPAVEL ATOLO KOl OUAOES TTOV, TPOLYLLOTIKE, OVTATOKPIVOVTOL
GTOV 0PGSO TOL GLUUETOYOV TOL EAANVIKOU movemotnuiov, ypnoipomomdnkay to
(v OOV epwTNoEMV) Kprthpla Tov AteBvovg IIpotvmov Odnywdv 1.S.0. 26000 yo
v Kowevikrp Evbovn (1.S.0. 26000 / Guidance Standard on Social Responsibility)
mov ekdonke to 2010 amd tov Aebviy Opyovioud ITistomoinong (International
Organization for Standardization — 1.S.0.). Ta kpitipla avtd mapatibevior otov 6po
(clause) 5.3.2 (American Society for Quality, y.x.):

2 mo10v / mo100¢ EYEL 0 0PYAVIGUOS OELITES / VOULKES DTTOYPEDTEIS,
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Iloiog / moror umopel va emnpeactodv, Oetikd 1 apvhTIKG, OTO TIS OTOPATEIS 1 TIG
OPOOTHPLOTHTES TOD OPYOVIGUOD,

Ilowog / moior eivar mBavo vo eKPPAoOLY OVHOVYIES IO, TIC OTOPOTEIS KO TIC
OPATTHPIOTHTES TOV OPYOVICUOD;

Toiog / moror giyov avouryBei / umlokel koo 10 mopeAdov OTay TOPOUOIES AVIGVYIES
XPEICOTNKE VO, OVTIUETOTIOTODV,

Tlowog / moror umwopodv vo, fonOncovy tov opyaviouo Vo GVTIUETWTIOEL COYKEKPIUEVES
emmtwoels (impacts);

Tloiog / moto1 umwopodv va. exNPeGEODY THY LKOVOTHTO. TOD 0PYAVIGUOD VO AVTOTOKP1Oel
oti¢ evBoveg Tov;

Tloiog / moio1 Oa. wepiépyovray ae peiovektikn Oéon av omoxieiovioy amod ) copuueToyn /
eumAokn (engagement) (otic amopacels i TIS OPOOTHPLOTHTES TOD OPYAVIGUOD);

Iloiog / woio1 exnpealovrar oty alvaioo aliag;

Ta KPUTPLe. CVTA TPEMEL VA YPNCLUOTOLOVVTAL £YOVTUS KOTA VOU 0TL 1) 1] 6Y£6T] EVOS GUUPETOYOV
[HE TOV OpYOVIORO Ogv €ivar, OmAPOITITOG, TUMIKI, P) OEv avijkovv O6lot ol GLUPETOYOL OF
0PYUVOUEVES OPAOES KOL Y) Ol GUUUETOYOL PTOPEL Vo UV £Y0VV EMIYVOGN TNG APOUYHROTIKAG 1
OVVNTIKING ETIOPAOIS TOV OPYUVIGROV 6TO cVpPEpovtd Tovs. H amdvinon o¢ omowwdnmote amd
aVTéG TIC EPpMTNGELS popel va kaBopioel v éva dTopo 1) opddo awotelel coppéToyo.

Téhog, Y10 va amoTummBEt, e O CLGTNOTIKO TPOTO, LUK TPATY KATYOPLOTOIN o TOV
1pocdloptefevimv / TovtonomBEviav GuUIETOY®VY, akolovONOnKe N TPoGEyyion TV
Kotler & Fox (1995, o. 20-26) kot Kotler & Andreasen (1996, c. 80-85). Bacet avtig,
0l GLUUETOYOL UTTOPOVV VO dlakplBovV Ge TEGTEPLS KaTnyopies:

1" - Svppéroyot siopomv (input stakeholders) ot omoior mapéyovv kabe gidovg TOpoLE
Kol VTOGTHPEN GTOV OPYOVIGHO, OAAGL, TapdAAnio, B€tovv kol ovticTtolyovg
TEPLOPIOUOVG,.

2" - Ecotepikoi ovppéroyot (internal stakeholders) ot omoiot eivait 6Aot 660t epydlovtan
HEGQ OTOV 0PYOVIGHO, EEAGPAAIOVY TNV KaOnUEPIVI] AELITOVPYI TOL KOl VAOTOLOVV TN
GTPUTNYIKN TOV.

3" - Evdidpecotr cvupétoyor (intermediary stakeholders) mov amotelodv @opeic mov
OpACTNPIOTOIOVVTOL LETAED TOL OPYOVIGHOD KOl TWV YPNOTAOV TMV LIANPECLOV TOV
avtdc mpooseépet. Etvar, dniadn), 10pOpata / opyovicpol / ETLYEPNGELS TOL GLVATTOLV
ocvppwvieg ovvepyaoiog pe ta AE.L., mpokeipévou avtd va tpomBolv kot va dtavEpovy
/ TPOGPEPOVY TIG VIINPECIEG TOVS GTOVG GUUUETOYOVS «KaTaVaA®TESY. 1y, Ta Kévtpa

Aw Biov Mébnong (KE.ALLBI.M.) tov Iavemotpiov Atryaiov ko ITehomovvicov
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ocvvepydlovtar pe tov mapoyo kataptiong GoLearn MON.E.ILE. KE.ALBLM. 2

(https://www.golearn.gr/e-learning) otnv tpoc@opd TPOYPOUUATOV EXUOPPOONG Od

amdotacn (e-learning) pe ypron ¢ dayepldopevns, amd ovtdv, EKTOLOEVTIKNG
TAUTQOPLLOG.

4n - Zoppéroyot «katavolmtégy (consuming stakeholders) mov givat ta dtpopa dropo
/ opddEg TOL £X0VV EVOLAPEPOV / GULPEPOV Y10 TIG TPOCPEPOEVEG OTTO TOV OPYOVIGHO

VINPEGIEC, OEOOUEVOL OTL £IvaL O1 AUEGOL OMOOEKTES ALTMV.

Avé@ivon Kol 0T0TEAEGPATO.

H oloxipwon g mpdtng @AcNS TOL TPMOTOL GTAdIOV ATEPEPE TOV KATAAOYO TMV
TPOYEVEGTEPOV EPELVAV KOL TOV OTOTEAEGUATOV TOVS Y10 TO OEUA TOV CUUUETO OV
tov A.E.L. mov mapoatiBeton otov Ilivaka tov Ilapoaptiuoatog. Ztn cvvéyela, m
oAoKMpoN TNG OedTEPNG (QAOMG, OAMEPEPE €VOV  OVTIOTOLO KOTAAOYO TOV
nepleddpfave Toug mBavovg cuppeTdxovs TV EAAnvikeov ALE.L.

Ta amoteAéopato tov OgvTEPOL oTadiov (ot dekaemtd [17] ovupéroyor mov
avaeépOnkay and tovg epmTNBEvTec) NTav: Po1TNTESG, O100KTIKO TPOSHOTIKO, O10iKN oM
Tov [dpvpaToC, amdeottol AvKeiov, EMXEPNOELS - £pY000TES, omdpottot Tov [opvaToc,
ayopd, kKowwvia, Ymovpysio IMowdeiog ko @pnokevpdtov Y.ITAL®.), dotkntikd
npoocwmikd, dAla A.E.L, Ymovpyelo Owovopkav, mpoundevtéc, Anuot / tomkn
avtodwoiknon, EOviky Apyn Avotamg Exmaidevong (E®.A.AE.), ovvodog
nputdvenv, [MaveAlnvie Opocmovdioa ZvAAdymv Mehav Adoktikod Epgvvnrtikon
[Mpocwmikov (IT.O.X.A.E.I1.) ka1 yoveic T@v @o1tnTdV.

Ot ovppétoyol mov meprhapufdvovtay oTov Tpito KATOAOYO avticToyyonKay (g
amovInoelg) ota kpitnpla / gpotoelg tov [potdmov yo v Kowvovikry EvBovn.
[Ipoékuvye, éto1, 0 TEMKOG KOTAAOYOG GTOV 070l TEPLEAPONGOV OAOL Ol GLUUETOYOL
oL avTIeTOYNONKAY GE TOVAQYIGTOV i EpdTNON / KPrTthplo. Aev cuumepleAnedn o
GUUUETOYOG «Oyopd» AOY® TNG aGAPELIS TOV - ovapépOnike avTovctog €61 (6) popég
amd toug epwtBévieg kol oe entd (7) amd TG efdounvratpeic (73) €pgvveg TOL
[Mapapmuatog oAAG o¢ «ayopd epyaciog / amaoydinone» (labour / employment
market), kdtt mov KAAOTTETOL OO TV CUUTEPIANYN GTOV KATAAOYO TOV GUUUETOYOV

«EPYOOOTES / EMYEPNOEIS) KO «OVVNTIKOL EPYOOOTES / EMYEIPNGELGN.
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IMivaxoeg: O cvppétoyor (stakeholders) tov EAANVIKGOV Tavemetnpiov ava

Katnyopio

2vuuéroyor eiopoayv (input stakeholders)

Kpdrog / KvBépvnon / Yrovpyeio [Tadeiog kot ®@pnokevpdtov, Ouovopkmv, Avartuéng

K.T.A.

Tomkn avtodioiknon (10img Otav Tapéyel TOpove mpog To Topuvua)

Huedamol popeic ypnuatoddtong g Epevvog (eKTOC TOV KPOTIKDV)

Huedamol popeic mapoyng vIoTpopL®dV 6Tovg POITNTES (EKTOG TV KPOUTIKMV)

[IpounBevtég

Xopnyot

Yoot piktég / dmpnTég

Avvnrikol mpopunBevtég

Avvntkoli yopnyoti

Avvnrikol VTOGTNPIKTEG / dPNTES

Enayyelpotikég evooetg ko empeAnmpia (10img étav étovv mpodmobicelg yia v doknon

CLYKEKPLUEVOV ETAYYEALATOV)

E6vucm Apyn Avortatng Exnaidevong (EO.A.ALE.)

Al cvvepyoalopeva A.E.L g nuedommg

XPNUATOTICTOTIKA 1OPVUOTO

AALodamol popeic ypNUATOOOTNONG TNG EPELVAG

AlAodamol popeig TapPOYNS VITOTPOPLDOV GTOVG POITNTES

Dopeig, epevvnrikd xkévipa kot AE.L tov eEmtepikov pe to omoia vmhpyer debvng /

OLOKPOTIKY) GLVEPYACIN

Aebveig popeic kat evioelg 6tovg omoiovg to ALE.L eivan pélog (.. International Association

of Universities, United Nations Academic Impact)

>Hvodog Ipvtavemv

YvALoyot ko opeig epyalopévav ota ALE.L

(.. Maveddvia Opocmovdio ZuALoywv Adaktikov kot Epgvvnticod [Ipocmmikov -
I[1.O.Z.A.E.IL, ITaveAAqvia. Opocmovdio ZvArodymv Educoh

kat Epyaostnprokov Awaxtikod [poconikov A.E.L — I1.O.X.E.E.ALIL, TTaveAAnvia
Opoomovodia Ewikov Teyvikod Epyaoctmpiakov [lpocorucod A.E.IL —I1.O.E.T.E.IL.,
[Movelivio Opoomovdia Atoikntikov YrorAniov AE.L)
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TprroPdOpieg - AsvtepoPaduieg GLVIIKAMOTIKEG OPYAVAGCELS — EVOGELS (T.)Y. AvAdToTn
Awoiknon Evocewv Anpociov YroAlniov — A.A.E.AY., Tevikn Zuvopoonovdio Epyoatdv
EMédog — I'.X.E.E., Opoonovodia Aettovpymv Méong Exmaidevong — O.A.M.E.,
Awackoikn Opoomovoio EALGoac — A.O.E.)

AO0ITEC GUVIKOMOTIKEG 0pYavmGelg — evaoelg (.. 'Evoon EAMvev Epgvvntov — E.E.E.)

Eowtepixoi ovpuéroyor (internal stakeholders)

Aroiknon tov [5pvuartog

AWOKTIKO Kot EPELVNTIKO TPOCOTIKO

ALOIKNTIKO TPOCOTIKO

Texvikd mpocwmikod

Eni supPdcet 0180KTIKO TPpOocmmTKd

Epguvntikd mpocomikd (pUn 0100KTIKO)

dormrikég mapatacelg

2OAA0YOL KOl POPEIS TOV TPOCOTIKOV

Evoiaueoor ovuuéroyor (intermediary stakeholders)

Exdotwkoi oikot (0tav vrdpyel coppmvia cuvepyaciog pe 1o AE.L)

Bihonwieio (0tav vdpyet cupewvio cvuvepyasiog pe to A.E.L)

Etaupeieg mapoyng vampeciov otéyaong, pOAAENG, oiTiong K.A. TPOG TOVS POITNTES

Opyaviopol mapoyng vanpeciav ekmaidgvong kat katdptiong (m.y. Kévrpa Ao Biov

Mébnonc — KE.ALLBL.M.)

Ao ocvvepyaloueva A.E.L (10iog og Kowvd mpoypappoTo 6rovddy 1 / Kot EPELVNTIKA

TPOYpAupLATO)

2OUUETOYOL «KATOVOAWTESY (consuming stakeholders)

dornrég

Avvnrikoi (vToynelot) pottnTég

AvvnTiKo S100KTIKO Kol EPEVVITIKO TPOCHOTIKO

AvvnTiko S101KNTIKO TPOGMOTIKO

AvvnTiko te(VIKO TPOSMOTIKO

AvvnTIKd gpELVNTIKO TPOCOTIKO (U1 SIOOKTIKO)
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loveig tov portntav

didot kol KOV®VIKOS TEPTYLPOG TOV QOLTNTMOV

lNoveic tov vmoyneiov eortntodv

diLot Kol KOW®VIKOG TTEPTYVPOC TOV LITOYNPIOV POLTNTOV

Exmoidevticol Aevtepofddpiog exmaidevong (Kupimg ol ETLPOPTIGUEVOL e Ko KovTa

GLUPOVAEVTIKNG KOl ETOLYYEALOTIKOD TPOGAVATOAMGLOV)

Epyodoteg / emiyeipnoeig

Avvnrikol epyoddteg / emyelpnoelg

Evooeig epyodotarv

Tomkn avtodloiknon Kot Kotvmvio

EMnvikn xowvovia

Méoa Moalwng Evnuépoong (M.MLE.)

Epevvnrikd kévipa, votitovta kot texvoloyikol gopeic

Enayyshpotucéc evooelg ko empeAntipo (kupiwg dtav €xovtal, ¢ LEAT TOVS, TOVG

ATOPOiTOVG)

I[Inyn: Amoteléopoata g Epevvag kot enesepyacio Tovg PAcet Tng Katnyoplomoinong

tov Kotler & Fox (1995, . 20-26) xou Kotler & Andreasen (1996, . 80-85).

Oa pénetl va onuewmdel, 6t | koTnyopromoinom avty eivar duvapkn, dSnAadn, To o
TO10L KT yopiot EVTACCETOL VOGS GUUUETOYOG UTOPEL va lval GUVAPTNOT TOL YPOVOV,
NG EKAGTOTE WO1OTNTAG TOL KO TNG GVYKEKPLUEVNG TtepioTaons. [1.y. ot emayyehpatikég
EVACELG KO TO EMUEANTHPLOL OVIIKOLV GTOVG LUUUETOYOVS EIGPODV OTOV BETOVV TIg
podmobécelg mov mpEmEL VoL TANPOL TO TPAYPOULN CTOVODV EVOG TOVETLIGTNLOV Yl
Vo Lopel 0 amdPOITOg aVTOV Vo, Yivel 0ekTOG, MG LEAOG, OO TN CLYKEKPIUEVN Eveoon /
empeAnmp1o (apopd, kKupiwg, ota vopodetikdg puOuldueva emaryyEALOTO TOV OTOIMV
1 AoKNoN omontel TPONYOVUEVT GYETIKN AdEWR). ATO TNV AAAN TAEVPA, VTEG O1 EVADCELG
/ EMUEATAPLEL OVIIKOLV GTOVG ZUUUETOYOVS «KOTOVOAMTEG) OTAV €YYPAOOLV TOV
amoeotto avTdv ¢ pEAOG Toug. Emiong, av to mOVETIGTO GLVAYEL Lol GUUEMVIO
CLUVEPYOOIOG HE W0 EMOYYEAUOTIKY] €VMOOTN YL VO TPOGPEPEL TPOYPCLLLOTOL
EMUOPPOONG GTO HEATN TNG, TOTE, KOL Y10, TO YPOVIKO OAGTILLA TOV 1GYVEL 1] CLUPO ViDL
LT, M EMAYYEAUOTIKY €vOON VLRAYETOl Kol oty Kotnyopia twv Evdiduecwov

GUUUETOY®V.
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YVOPUTEPAGNATA, TEPLOPICUOL KUL TPOTAGELS VLU TEPULTEP® EPELVA

H évvola tov ovppetdyov (stakeholder) éyel toyel moAdv Tpoonabeidv Tpog opiopod
AOY® NG «PELGTOTNTAGH TNG KO TIG EYYEVEIG S0POPOTOMGELS TOV cuverdyetat. [lap’
oA 0VTA, 0 ATOG Kol YEVIKOG opiopog tov McGrath & Whitty (2017) cvvowyilet, pe
TEPLEKTIKO TPOTO, TNV ovcia TG Evvolag avtng. O, o meptypapikds, opiGUOg TOL
dtvetal mapamdve and Tov cuyypapia, PacioTnke o€ aVTOV Kol EUTAOVTIOTNKE UE TO

oTolKEl0 TOV TTPOEKLYOV ATO TNV AVOCKOTTN O™ TNG OXETIKNG PipAtoypapiog.

Ot opropol avtoi Nrav To onpeio exkivnong ya va e€etactodv ot (S1adoyIKES) EVVOLeg
g Bewplag TV cvppetdyov, g dtoiknong / dayelplong TV CUUUETOY®V, TNG
avAAVONG TOV GLUUETOY®V, TOL TPOCHUVATOAMGHOD GTOVS GULUUETOYOLS KOl TOV
Mdpketvyk Tpog Toug cuppetdyove. H avaokomnon g Biprloypaeiog £de1&e, emiong,
TNV aVOYKOOTNTO KO T GKOTUOTNTO TNG XPNONS TOV EVVOLOV OVTMV GTO TES0 TNG
avatotng ekmaidevonc. ‘Etol, yio tov mpoodopiopd / v towtomoinon  tov
ocoppetdyov tov EAANvikov mavemomuiov (1o mpdTo oTddo g dadtkasiog g
avAAVONG TOV GUUUETOY®V), YPNOILOTOONKE L0 OLELPELVNTIKY TPOCEYYIoT 1| OTOld,
péoa omd to avagepfivia oTdole, KATEANEE GE UL OVOALTIKY] KATOYPOQN T®V
cuppetdy®v avtdv. O TPocdloplords / 1) TOVTOTOINGCT TOV GLUUETOY®V aTodeiyONKE
éva amoutnTikd €pyo, dedOUEVOL Kot TOV HEYEAOL apBpod Tovg, emPefordvovtag

pEXPL TOPO. OXETIKT O1EBVN eumerpio.

H xatoypagn mov mpaypatomombnke xotéAnée oe €vav ovaAvTkd KaTdAoyo
nevnvtatpov (53) ocoppetdyov. Ta va glvor mo YpnoTikn 1 Kotaypoen ovty,
akolovOnOnke m TWPOCEYYIOT  KOTNYOPLOTOINGNG TWV CULUUETOYOV TOV Un
KepOOGKOTIKMV opyovioudv tov Kotler & Fox (1995) ko Kotler & Andreasen (1996).
To amotéleopa NTAV Evag TIVAKOS TOL TPOEKLYE LE TNV £VIOEN TOV CUUUETOWV CE
TEGOEPLS KATNYOPIEG: GUUUETOYOL E1GPOAYV, ECMTEPIKOL GLUUETOYOL, EVOLAUESOL
GUUUETOYOL KOl GUUUETOYOL KKATOVOAMTES». AVTOC MTOV £VOC TPMTOS TPOGIOPIGUOG
TOV GUUUETOY®V TV EAAVIKGOV Tavemiotpioy, 0 0moiog divel pia e1kOVO, dVTOV TOL
€xouv oy€on, LEG® TOV EVOLIPEPOVTOS TOVG / GLUPEPOVTOG TOVGS, LE TO TOVETIGTHULO

kot amotehel ™ Pdon yw TV €HPECN KOl IKOVOTOINGT TMV OVAYK®OV Kol TOV
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TPOCOOKUDY TOVG 7OV OMOTEAOVV o©T0Y0 Tov Médpketvyk. Emiong, avtdg o
TPOGIOPIGHOG amOTELEL GVOTOTIKO GTOLKElD TG emKOvmViag Tov [dpduatog pe 1o

nepBaiiov péco oto omoio vmapyel kKo dpaoctnpronoleiton (Ilarakwvotavrtivov,

2005).

Ot mepropiopol g €peuvag EyKewvtal, Kuplwe, 6To OTL TPOGEYYIGTNKE Kot pOTHONKE
GYETIKA, £VOG TOAD UIKPOG aplOUdC ATOUMV GTO SEVTEPO GTANLO TG — AV EPOTATO EVAG
TOAD PEYOAVTEPOG aplOUOG, pmopel vo evTomilovTay GUUUETOYOL TTOV JEV OVOPEPOVTOL
ota TeEMKd amoteléspota. AkoAoVOmG, 6To TPiTO GTAS10, 1] TPOKPLOT] TOV GLUUETOYWOV
vy évtaén otov TEMKO KotdAoyo Bdoel Tav kpitnpiov mov ypnoioromdnkay, oy
AMOTEAECLLOL TG TPOCMTIKNG YVAOONS Kol EUTEPIOG TOL GLYYPOPEN, KATL TOV €)EL,
BePaime, vwokeeEVIKO YOPOKTIPOL.

To amoteAéopato g £PELVOG OVTNG UTOPOVV VO, YPNGUYLEVCOLV Y10, UEALOVTIKES
épevveg og Tpia, Kuplog, medio:

1. Tnv mAnpéotepn Katavonomn g eHONG Kot TV POADV TOV CUUUETOYOV HEGH TNG
évtaéng tovg otig «dlootdoelg» (dimensions) mov mpoteivovtar and o) T Burrows
(1999): Tomobeoia (evtdg / ektdg Tov movemotnuiov) (location internal / external),
Yvupetoyn (evepynrtikn / mabntikn) (participation: active / passive) kot Avvnriky
ovvepyaoia / ame (potential cooperation / threat), B) tovg Mitchell, Agle & Wood
(1997):  AoavBavovteg (latent), IIpoodokovvteg (expectants) kot Kabopiotikoi
(definitive) oe cuvdvaoud pe ta avtiotoryo 0xopakTNPloTIKG Tovg (attributes) —
o0¢ / e€ovaia (power), vouudtnra / vopuporoinon (legitimacy), ensiyov yapoxtipag
(urgency) — kot Tovg €€ aVT®V TPOKOTTOVTEG TOTOVG GLUUETOYWV Kot ) Tovg McGrath
& Whitty (2017): Zvupétoxog mov €xel enevovoel Kat Eyel Evav EAeYX0 mlve ot
OpAGTNPLOTNTO TOV TOVETIGTN OV, GUUUETOYOG TTOV GLVEIGPEPEL KO 1) GUULETOYT] TOV
glvonl amapaitn ywo ) dwrpnon tov [dpduatog, cuupéToyog - mTAPATNPNTHS TOL
omoiov 1M amodoyN N CLUUOPP®ON (TPOG KATOOVE OPOVG) eivan amapaitnTn Yo T
dtatpnon tov Idpdpatog kot teAkog ypnotng / tpiroPdduiog (tertiary) coppéroyog, o
0T010G YPMNCLOTOLEL TIC VIINPEGIES TOV TAVETIGTNLLIOV.

2. Tov Tpocdlopiopd TV aVoyK®V KOl TOV TPOGOOKIDV TOV GUUUETOYMV.

3. Tn SwmiocTwon TOV ATOYE®Y TOV ECMTEPIKMOV GLUUETOY®V TOV TOVETIGTHIIOV
GYETIKA LLE TO TOLOLG BE®POVY MG GLUUETOYOVG TOL [dpvHATOG, TO OV avTIAAUPAvVoVTOL

TNV OvVoyKodTNnTo TG IKOVOTOINoNG TV OVOYKAOV Kol TMV TPOGOOKIDV TOVG, Ko, £V
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vat, ov kKol TOG0 TPOcAVATOACUEVOL gival 6TO va Aapfdavovv v’ dywv Tovg v

VoY KOOTNTO VT,

Ovootikd, 1 tunuatonoinon mov Bo mpayupotomombel Pdcel TOV TOPATAVE®
Kpumpiwv Kot 0 TPocdlopiopdg TV AVOYKOV KOl TOV TPOGOOKIMV TMV GUUUETOY®V GE
GLUVOLOGUO HE TIG OMOYELS TOV E0MTEPIKAOV GULUUETOY®V, B0 GLVIEAEGOLV OTNHV
ATOTOHTMON TNG VITAPYOVGOS KATAGTACTC KOl TNV TPOPOOATNOT) TOV TOVETIGTN IOV LUE
otoyeion ¥PNOO Yyl TNV TPOKTIKA EQOUPUOYN TOV TPOCOVOTOAICUOD GTOVG
GUUUETOYOVS UEGM TOV TPOGOVOTOMGHOL 0T0 MAPKETIVYK TPog ovTovS. AnAaon,
HEG® TOL GYESCHOV KOL TNG VLAOTOINGONG OTPOUINYIKOV Kol TOKTIK®V 7oL O
QITOGKOTOVV GTNV IKAVOTOINGT TOV OVOYKOV KOl TMV TPOGOOKIDV TOV GUUUETOY MV KoL
TNV OMOTEAEGUOTIKY OlXEIPIOT TOV GYECEMV LE OVTOVS, TPOG OPEAOS OA®V TMOV

EUTAEKOUEVOV LEPDV.
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Hopdaptnpa

Hivaxag: "Epgoveg Y10 TOVS / 6TOVG GOPUPETOYOVS TOV AVAOTOTOV EKTO0E0TIKOV
Iopoparov*

Table: Studies for / about Higher Education Institutions’ (HEIs”) stakeholders**
Study Higher Education Institutions’ (HEIs) stakeholders

1 | Weaver (1976) Students, families of students, institutional management,

teaching staff, government, employers, general society.

2 | Smith & Cavusgil | Suppliers (of products, services and funding), media and
(1984) public relations professionals, students, employers, student

parents, regulatory agencies, community.

3 | Conway, Mackay | Primary — students, Secondary - paying entities,
& Yorke (1994) educational authorities, Tertiary — accreditation entities,

former students, employees, parents.

4 | Kotler & Fox Foundations, former students, local community, the public
(1995) in general, the mass media, potential students, registered
students, supervisory bodies, student parents, managers
and technical staff, teaching staff, university bodies,
competitors, suppliers, business community and

government entities.

5 | Taylor & Reed Teaching staff, education boards, university boards,
(1995) competitors, suppliers, the business community,
government agencies, foundations, former institutional
members, the local community, the public in general,
means of communication, potential students, current
students, accreditation and supervisory institutions, student

parents, managers and employees.

6 | Owlia & University management, students, teaching staff,
Aspinwall (1996) | administrative staff, parents / family, labour market,

governmental regulating entities.

7 | Sandison (1996) | Students or pupils, teaching staff, administrative personnel,

service personnel, suppliers, parents, government, trade

and industry and other teaching systems.
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Licata &
Frankwick (1996)

Students, former students, general public, parents, local
and business community, donors, teachers and

administrative staff, marketing department, government.

Rowley (1997)

Students, parents and family, the local community, society,
government, media, senior institutional management, local

authorities, current and future employers.

10

Reavill (1998)

Students and their families, employees and lecturers,
suppliers of goods and services to the university, the
secondary school sector, other universities, trade and
industry, nation, government, local and national tax payers,

the professional orders.

11

Franz (1998)

Society, employers, students, families.

12

Burrows (1999)

Government entities (state and federal government,
governing board, board of trustees, buffer organizations,
sponsoring religious organizations), administration or
management  (president  [vice-chancellor)],  senior
administrators, employees (faculty, administrative staff,
support staff), clienteles (students, parents / spouses, tuition
reimbursement providers, service partners, employers,
field placement sites), suppliers (secondary education
providers, alumni, other colleges and universities, food
purveyors, insurance companies, utilities, contracted
services), competitors (direct: private and public providers
of post-secondary education - potential: distance providers,
new ventures - substitutes: employer-sponsored training
programs), donors (individuals [including trustees, friends,
parents, alumni, employees, industry, research councils,
foundations]), communities (neighbours, school systems,
social services, chambers of commerce, special interest
group), government regulators (Department of Education,
buffer organizations, state and federal financial aid
agencies, research councils, federal research support, tax

authorities, social security, patent office), non-
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governmental regulators (foundations, institutional and

programmatic accrediting bodies, professional
associations, church sponsors), financial intermediaries
(banks, fund managers, analysts), joint venture partners
(alliances & consortia, corporate co-sponsors of research

and educational services)

13 | Kanji & Tambi Students, parents, employers, government, educators
(1999) (employees), industry.
14 | Lumby & Foskett | State (government), community, parents, customers,

(1999)

students, employers and business.

15 | Brown (1999) Students, government employers, teaching staff.

16 | Harvey (1999) Employment market, students, employers.

17 | Macfarlane & Students, employers business associations, government,

Lomas (1999) academics, society.

18 | Duderstadt (2000) | Internal: students, teaching staff, employees, management
bodies, External: government, local communities, the
public in general, the media, politicians.

19 | Rosenberg (2000) | Students, former students, student parents, employers,

governmental bodies, professors, employees, the local

community.

20

Costin (2001)

Graduate and post-graduate students, former students,
recruiters, executives, accreditation agencies, university

management bodies.

21

Anderson, Iriggs
& Burton (2001)

Parents, industry, business, local community, students

(customers), staff, government.

22 | Tam (2001) Students, employees, teaching and other staff, government
and their financing agencies, accreditation providers,
auditors and evaluators (including professional organisms).

23 | Amaral & Students, parents, employers, state, society, higher

Magalhaes (2002)

education institutions themselves (in relation to the

system).

24

Baldwin (2002)

Current and potential students, management and academic

staff, employers, government, families, accreditation
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agencies, foundations, professional companies, the local

community, society in general.

(2003)

25 | Kotler & Fox Alumni, prospective students, current students, parents of
(2002) students, local community, general public, mass media,

legislature and government agencies, foundations,
accreditation organizations, staff and administration,
regents, faculty, trustees, competitors, suppliers, business
community, grant organizations and donors.

26 | Williams (2002) | Students.

27 | Watty (2003) Government, quality agencies, individual academics,
students, employers, the country and society in general.

28 | Pereira & Silva Students, alumni, families, faculty, employers, managers,

employees, suppliers, government, society, competitors,

community group, council .

29

Arnett, German &
Hunt (2003)

Former students.

Yolles (2005)

30 | Pearce (2003) Students.

31 | Simmons (2003) | Academics, HEI members of staff, senior HEI
management, students, government.

32 | Luna (2004) University management, students, teaching staff,
administrative staff, employees, labour market, alumni,
competitors, sponsors / business partners, civic society,
labour unions.

33 | Roberts (2004) Society, students, teaching staff.

34 | Svétlik (2006) & | Local community, media, general public, students.

Svétlik (2009)
35 | Simmons, lles & | Students, government entities, academics / teaching and

HEI

institutional management / administration, employees /

research  staff/faculty, senior management /

other HEI staff members.

36

Zait (2006)

Middle school students (future university candidates),
current university students, former students, university

professors, employers and public opinion in general.
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37

Giesecke (2007)

Ministry of education and accreditation authorities, main

political parties, large nongovernmental organizations.

38 | Pachuashvili Students and their parents, colleagues, international
(2007) institutions, donor organizations, academic oligarchy,
religious groups, the business community, accreditation

organisms, political parties and other interest groups.
39 | Slantcheva (2007) | State authorities (accreditation agencies, government,

legislators), professional and business groupings (trade
unions and provincial councils, religious institutions),
students (parents, role models), rival institutions, donors
and foundations, international organizations and
associations, the cultural framework (potential students,
secondary school career guidance providers, students,

parents, the media, neighbours, community).

40 | Suspitsin (2007) | Students, employers, corporate sponsors, industrial and
privately owned organizations, other educational
organizations.

41 | Slantcheva & Accreditation  authorities, ministry of education,

Levy (2007) government, legislators, donors and foundations,

international associations, non-governmental

organizations.

42

Engwall (2007)

Government, senior HElI management, companies.

43

Trustrum & Wee
(2007)

Students.

44

Watson (2007)

Local community, students, HEI members of staff,

academics.

45

Eurydice (2008)
[European

Commision]

University management, students, parents / family,
administrative staff, employees, labour market, alumni,

civic society, labour unions.

46

Blazey, Ashiabor
& Janu (2008)

Students, teaching staff, employers, professional

associations, former students.

47

Jongbloed, Enders
& Salerno (2008)

Internally: students, employees, the research community

and the management, Externally: the research community,
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former students, companies, social movements, consumer

organizations, governments and professional associations.

& Crable (2008)

48 | Bjerkquist (2008) | External to HEIs (government, companies, employment
market, society).
49 | Okunoye, Frolick | Senior HEI management, HEI members of staff,

academics, students.

50 | Kasetwar (2008) | Students, management, teaching staff, government, student
parents, local community (public in general), business
community.

51 | Matlay (2009) Internal stakeholders: students, teaching and research staff,
administrators and the management.

External stakeholders: parents, students and business
persons as well as various representatives of companies,
trade, professional entities, government and community.
52 | Caballero, Students, government entities, academics / teaching and
Vazquez & research staff/faculty, senior HEI management /
Quintas (2009) institutional management / administration, employees /
other HEI staff members, communities / local
communities, graduates / alumni / former students, trade
unions.
53 | Nishimura & Companies, other universities, research institutes,
Okamuro (2009) | incubators, financial institutions.

54 | Pavici¢, Alfirevi¢ | Students, government entities, academics / teaching and
& Mihanovié research staff/faculty, parents / families, communities /
(2009) local communities.

55

Benneworth &
Jongbloed (2010)

Senior HEl management / institutional management /
administration, employees / other HEI staff members,
communities / local communities, competitors, donors /
sponsors, suppliers, government regulators, alliances, non-

government regulators, public authorities.

56

Miroiu &
Andreescu (2010)

Students, employers, government, agencies, ministry.
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57 | Corcoles, Organs of political representation, organs of university
Penalver & Ponce | government, the council of university coordination,
(2011) accreditation and quality assessment agencies, students,

teaching and research staff, administration and service
staff, unions, finance community, private or public
organisations with plans to employ university graduates or
to apply the research generated at the institution, the public
administration, the media, foundations.

58 | Tang & Hussin Students, management, teaching staff, government, service
(2011) providers, local community (public in general), business

community, financial support.

59 | Singh & Students, management, teaching staff, student parents,
Weligamage service providers, local community (public in general),
(2011) business community, political parties, financial support.

60 | Mainardes, Alves | Senior university management (the dean’s team, general

& Raposo (2012)

board, council of deans), national
government/ministries/accreditation agencies, teaching
and/or research staff, European Union, scientific
communities and their publications, research and
development partner companies, research and development
actors (incubators, technological parks, patent agencies,
research centres, external researchers), employers,
professional orders, private financiers (business angels,
risk capital companies, investors), other universities and/or
higher education institutions (public or private), host
municipality (local government authorities), Portuguese
society in general, university host local community
(population, companies, services), non-teaching members
of staff, foreign students, families of students,
business/trade associations, former students, secondary

schools.

http://e-jst.teiath.gr

109


http://e-jst.teiath.gr/

e-lNepiodiké EmoTiung & TexvoAoyiag

61

Marié (2013)

Student, parents, employees, faculty, administrative staff,
state and federal government, communities, financial
intermediaries, non-governmental regulators (foundations,
institutional accrediting bodies, professional associations),
government regulators, ministry of education, alumni,

competitors.

62

Borwick (2013)

Students, parents, prospective students, alumni, higher
education news and media, other higher education
institutions, accrediting agencies, third-party vendors, non-
for-profit foundations, government, private industry,

athletics organisations, society at large.

63

Mainardes, Alves
& Raposo (2013)

Students, teaching staff and/or researchers, employers,
research and development partner companies, national
government / ministries / accreditation bodies,
municipality hosting the university (local public
authorities), non-teaching staff, other universities and/or
higher education institutions (public or private), the
university’s surrounding local community (population,
company, services), secondary level schools, student
families, research and development actors (incubators,
technological parks, patent agencies, research centres,
external researchers), Portuguese society in general, senior
university management (rectory team, general council,
CRUP), professional orders, private financiers (business
angels, risk capital firms, investors), business/commercial
associations, ex-students

scientific communities and their publications and output,

European Union, international students

64

Schuller,
Chlebovsky,
Doubravsky &
Chalupsky (2014)

Applicants, local students, foreign students, graduates,
university staff , external staff , other institutes within the
university (faculties, institutions, centres etc.), companies,
other universities and faculties (competitors as well as

potential partners), institutions of the public sector,
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professional public, general public, other educational
institutions (primary, secondary and other schools), mass
media, suppliers, superior institution — Ministry of
Education, Youth and Sports, VIP company representatives

or other institution representatives.

65 | Matkovic, Governing board, current students, management (rector,
Tumbas, Sakal & | dean, senior administrators), employees (teaching and
Pavli¢evi¢ (2014) | research staff, administrative staff, support staff), state
government, former and potential students, students’
parents, business partners, employers, employment
agencies, suppliers (alumni, high schools, service
providers, other universities...), competitors (direct,
potential, substitutes), donors, communities, government
and non-governmental regulators, intermediaries (banks,
funds, professional associations, chamber of commerce,
business clusters, science and technology parks, business

networks...), joint venture partners.

66 | Kettunen (2015) | Personnel, students, students’ union, Consortium of
Applied Research and Professional Education (CARPE),
teacher training universities, HEIls, communities and
private people, media, ministry, owner, Finnish Education
Evaluation Centre (FINEEC), customership, partnership,
alumni, region, funding bodies, research institutes,

consultants, advisory boards, employers, development

companies.
67 | Lourenco & Empregadores / empresas / industria de ambito nacional
Mano (2014) (employers / companies / national industry, estudantes

atuais (current students), orgaos e governo nacional (organs
and national government), pessoal docente / investigador
(teaching / research staff), pessoal nao docente (non-
teaching staff), agencias de acreditacdo (accreditation
agencies), antigos estudantes (former  students),

associagoes profissionais nacionais e internacionais
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(national and international professional associations),
comunidade em geral (community in general), gestdo de
topo da IES (top management of HEI), pais / familias dos
estudantes (student parents / families), governo e
administracdo local (government and local government),
associacdes  empresariais  (business  associations),
comunidade local (local community), entidades
financiadoras (funding entities), entidades parceiras e
consorcios (partner entities and consortia), orgdos de
comunicagdo social (media agencies), outras IES (other
HEIs), sistema de ensino local (local education system),
unidades de investiga¢cdo e desenvolvimento (research and
development units), agencias de financiamento (financing
agencies), diretores de unidades organicas (directors of
organic units), potenciais estudantes, (potential students),
sindicatos (trade unions), comunidade cientifica (scientific
community), conselho de curadores (board of trustees),
conselhos de investigagdo  (research  councils),
empregadores / empresas / industria de ambito local
(employers / companies / local industry), estudantes
internacionais (international students), fornecedores
(suppliers), grupos de interesse especial (special interest
groups), instituicdes de caridade (charities), Unido

Europeia (European union).

68 | Avci, Ring & Government, parents, students, board of trustees
Mitchelli (2015) | (governing boards), presidents and administrative

leadership, faculty and staff, communities, donors.

69 | Stankeviciené & | Government entities (government, boards of management
Vaiciukeviciaté and directors, sponsors and buffer organisations),
(2016) administration or management (presidents, rectors,

directors [all senior administrators]), employees / clients
(faculty, administrative and support personnel), suppliers
(students, parents, social financing entities, education
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providers, service partners, insurance companies, alumni
and food purveyors), competitors (direct: public and
private higher education establishments - potential:
distance providers, new ventures - substitutes: company
training programmes), donors (individual [including
directors, friends, parents, former students, employees,
industry, research boards, foundations]), communities
(chambers of commerce, special interest groups),
government regulators (ministry of education, support
entities, state financing agencies, research board), non-
governmental regulators (foundations, institutional and
programmatic accrediting bodies, professional
associations), financial intermediaries (banks, fund
managers, analysts), joint venture (businesses, enterprises,
employers, alliances & consortia, corporate, co-financiers

of research and teaching services).

70 | Labanauskis & Student, parents, school leavers, business / the companies,
Ginevicius (2017) | alumni, other universities, government, media and ranking
agencies, accreditation bodies, non profit organisations,

funds.

71 | Marshall (2018) | Students, alumni, donors, parents, other institutions or
providers, accrediting agencies, vendors and suppliers,
employers, taxpayers, non-government organisations,
government, academic faculty (both individually and
collectively in disciplinary groups and as members of other
organisations such as unions and advocacy bodies).

72 | Lindsten, University management, faculty management, department
Auvinen & Juuti | management, professors, students, the higher education
(2019) teachers’ own community, higher education policy, labour

market.

73 | Langrafe, Maintainer of the institution, technical-administrative body

Barakat, Stocker

(employees), faculty, labour market, alumni, community,

Ministry of Education (MEC), students, suppliers.
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[Iny"n: "Epevva kot chvBeon and tov cuyypapéa facel TpoyevEsTepmVY epELVMV (LeTAED
aAAwv): Weaver (1976), Burrows (1999), Luna (2004), Eurydice (2008), Mainardes,
Alves, & Raposo (2010), Casablancas-Segura, C. (2015), EI-Morshedy, Mazen,
Hassanein, Fahmy & Hassanein, (2015), Sueldo (2019).

*Tapammpnon: [HoapatiBevion Eépevveg / peréteg mov Exovv delaybel o) €d1kd Yo TOV
TPOGIOPIGHO / EVIOTIGUO TOV GUUUETOXWOV KOl B) LE EPOTOUEVOVG TOVG GUUUETOYOVG
7oV gl OpLoTEL, 0o TPV, OO TOV GLYYPAPEN / TOVS GLYYPOUPELS TOV EPELVAV QLTAOV.
"Exet dtotnpnBei  ovopacio tov coppetdymv oty AyyAkn yAdooo Ady® un dmapéng
duvatdHTTOS amdO0oNG KATOIWV amd avTovs, e dOKILO TPOTO, 6TtV EAANVIKTY).
[Source: Research and elaboration by the author on the basis of prior studies (inter alia):
Weaver (1976), Burrows (1999), Luna (2004), Eurydice (2008), Mainardes, Alves, &
Raposo (2010), Casablancas-Segura, C. (2015), El-Morshedy, Mazen, Hassanein,
Fahmy & Hassanein (2015), Sueldo (2019).]

[**Note: Studies that have been carried out a) specifically for the identification of
stakeholders and b) about stakeholders as respondents already predefined by the author

/ authors of these studies, are listed.]
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